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 Dear Friends,

As we  go to press, Winter seems to be hanging on in many regions of
our country.  But Spring and Summer will soon be here. We will be
enjoying many outdoor activities including hiking, exploring, fishing,
camping and more.  And, hopefully, many of us will be able to a take a
vacation that we have planned for all year.

This issue of BDW spotlights our Winter Pinnacle Book Achievement
Award Winners, honoring many of our great members and their fine
books. Check out pages 22-23 for a list of the award winning books.
It never fails to amaze me all the talent and wisdom that writers
have and how they share it with readers in their wonderful books.
Check out some of our winning entries and authors.

In this issue of BDW,  Amy Harrop tells us, “How to Get Qualified
Bloggers to Review Your Book,”  Joseph C. Kunz Jr. reveals “Three
Common Myths About Book Buyer Retention,” Mitchelle Carson  shows

“How to Write a Bestselling Book and Publish It,” and Bette Daoust,
Ph.D. unveils “Networking For Your Target Audience.” There is a
Publisher Profile on Gloria Gavris author of “E Is For Election Day,” a
topical new book for children, and much more.

If you have not joined NABE yet, you can sign up on page 17 and
check out  the many money saving benefits, including Pinnacle Book
Award eligibility.   Don’t forget to display your book in our 2016
NABE Book Showcase Exhibits and take a look at our popular New
Super Book Marketing Deal, which saves you over a thousand dollars
on some of our best marketing vehicles.

Have a wonderful Spring and Summer. Explore the world around you
in person as well as through the magic of reading.

                                                                                Al Galasso, NABE

National Association Of
Book Entrepreneurs

From
The

Editor’s
Desk

http://goo.gl/jAs7G
http://goo.gl/jAs7G
http://goo.gl/jAs7G
mailto:BookDealersWorld@bookmarketingprofits.com
mailto:BookDealersWorld@bookmarketingprofits.com
mailto:BookDealersWorld@bookmarketingprofits.com
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Gloria Gavris
Author of

E is For Election Day

Inspired by her two sons and love of
electoral politics, first time author
Gloria Gavris is on a mission to build
a farm team of young engaged
future voters, one book, one child at
a time.  “ In 2008 and 2012 my young
sons were often asking me
questions about those presidential
campaigns” Gavris noted.  “Why are
you watching another debate?  What
is a convention?” they would ask.

“Their curiosity, the lack of civics
education and materials in
elementary school and my love for
campaign season was the perfect
opportunity for me to delve into
children’s book publishing” Gavris
said.

E is for Election Day is a fun,
engaging and educational A-to-Z
tour of election season vocabulary.
Paired with vibrant, child friendly
illustrations pages such as B is for
Ballots, C is for Conventions, D is for
Debates, F is for Fundraising, G is
for Grassroots Efforts, and, most
importantly Y is for You teaches kids
that everyone has the power to
make a real difference in their
government.

Gavris grew up in a politically
engaged family, campaigning
together for her brother’s Senate
election and her father’s two runs for
Mayor in their hometown outside of
Boston. These childhood
experiences inspired her love for
election season and her career as a
lawyer and lobbyist.

As a first time author and self-
publisher it was important I
presented a credible product for
educators and librarians.  I sought
out distributors to give my book a
national audience and applied for
and received noted awards such as
the Mom’s Choice Gold Award for
Ages 9-12, recognition as a Top
Choice Children’s Book from the
Mass League of Woman Voters and
Kansas State Reading Circle, as
well as other regional recognitions
from local book festivals etc. And of
course I’m proud of my latest
Pinnacle Book Achievement Award
in the category of Children’s
Education.

“Living within a short drive to New
Hampshire provided me with an
opportunity to promote my children’s
book at several presidential town
halls and political events”, Gavris
noted.  As her own souvenir, Gavris
has met almost all of the major
presidential candidates and had
them autograph a page in her book
that resonated with their campaign.
For example Jeb Bush signed, “C is
for Convention” hoping he would be
the GOP nominee, Bernie Sanders
signed, “G is for Grassroots Efforts”
a hallmark of his campaign and
Hillary Clinton “P for Primary Day”
hoping she would win NH’s in
February. “It’s been a lot of fun for a
political junkie like me”, Gavris noted.

Her favorite part however is
“meeting young children and
engaging them in the vocabulary
and excitement of election season.
My school visits are the best part of
writing this book! The kids are very
engaged this year and their
knowledge, questions and interest is
very promising for our future” Gavris
added. With voter apathy at an all
time high, Gavris hopes her book will
engage young voters today and
perhaps lead to increase voter
participation, voting and democracy
for tomorrow.

Gavris promotes her book at various
educator conferences such as the
national and regional Council of
Social Studies Teachers,
International Literacy groups, Library
Associations, Reading Associations
and GOP and DEM events,
anywhere  there are educators or
politically engaged folks, she tries to
attend as long as her schedule and
budget allows.

---------------------------------------------
For more information, press, reviews,
bios of author and illustrator visit
Gloria at her delightful website
www.EisforElectionDay.com
Distributed by Follett School
Solutions, Baker-Taylor, Brodart
Books,  Amazon.com, and more.

PUBLISHER’S
PROFILE

$10.00
Discount Coupon

Combo Ad
Package

On a Publishers Preview Ad
in BDW Plus the Hot Books
To Promote Feature on our

website for a Full Year.

Just Sign Up By August 15,
2016 include this coupon
and take $10.00 off your

Combo Package

http://www.EisforElectionDay.com
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Target Your Book or Product to Thousands of Bookstores,
Gift Shops, Libraries, Mail Order Firms, Educational
Buyers and more at the NABE Book Showcase Exhibits

• Save 90% on Trade Show Costs  • Attractive Face Our Display
• Professional Sales Staff  • Follow Up Leads Mailed to You

Here's Your Opportunity to give your book,
audio/video tape or other product exposure to the
book market, library field, mail order arena, media
outlets, gift shops and internet book buyers at a cost
you can afford. The average trade show booth now
rents for $1800 and up. That doesn't include tables,
carpeting, lighting, union labor, drayage service, book
racks, airfare, shipping, car expenses, meals, hotel
bills, etc. You could spend more than $3500 on just
one exhibit alone. By becoming a part of the NABE
Book Showcase Exhibits, you can have your books
on display for less than 10% of what it would cost to
exhibit your books yourself.

Our NABE BOOK SHOWCASE EXHIBITS are
different from any exhibiting service. Your book
is displayed face-out within  a special  subject
category, such as Health, Cooking, Children's
Interest, etc. Only 50 to 100 books are dis-
played in each show so your book is not
buried amidst thousands of titles. Then, a
professional sales staff, full of enthusiasm and
warmth, who also speak Spanish and French,
greet potential buyers. We take time to get to
know you and your book. We pass out your
flyers and send you the names of all the buy-
ers who visited us so you can follow up on
potential orders.

Our NABE BOOK SHOWCASE EXHIBITS are bright,
well-decorated, and colorful. We offer drawings, free
gifts and giveaways to increase booth traffic. A few
years ago, a publisher who had placed her book in 3
different combined exhibits in the same show,  told us
that after visiting the other two places, she couldn't
believe all the buyers and the activity that was taking
place at the NABE Booth. Authors are encouraged to
make an appearance at shows if they wish. Even if
you cannot attend any of the shows, you can be
assured your book will be shown to all potential
buyers.  We are unlike any exhibiting service you
have ever used. This is our 34th successful year of
showcasing books, experience you can count on!

ggggg
Seattle Gift Show
Seattle, Washington
August 13-16 2016

Showcase your book or product to gift buyers
from all over the Northwest, as well as to greeting
card shops, bookstores, hospital gift shops, de-
partment stores, specialty shops, travel venues
and more. The gift industry buys a wide variety of
interesting gift books, children's titles, cookbooks,
humor, gardening, travel & leisure, sports, health,
poetry, inspiration and more.

ggggg
Pacific NW Booksellers Show

Tacoma, Washington
Sept. 30 - Oct. 2 2016

Reach thousands of book stores, book distribu-
tors, wholesalers, libraries, young adult book-
stores, and a wide range of book buyers from all
over Oregon, Washington, Idaho and Northern
California. This show gets bigger

ggggg
California Book Trade Show
South San Francisco, California

October 27-28, 2016
This energetic book show draws booksellers from
areas with the highest per-capita book sales in
the country. Bookstore owners, large chain
stores, major book distributors, and more will be
attending from all over California,  and Nevada
as well.  Make certain your book is displayed to
this great audience!

ggggg
California Library Assn. Show

Sacramento,  California
  November 3-5, 2016

Showcase your books, audios, videos and more
in one of the largest library market shows of the
year. You can sell direct to libraries and pocket
more profits. Or, you can help your distributor sell
more books with  this exposure to librarians from
all over the Golden State.

ggggg
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Here's What You Receive at
the N.A.B.E. BOOK
SHOWCASE EXHIBITS....

g YOUR BOOK will be displayed face-
out in its own special category section
with a friendly, professional Tri-Lingual
(Spanish, French & English) Sales Staff
attending. We also showcase CDs, and
DVD’s. You do not have to attend any
show unless you wish to.

g YOUR BOOK will be featured in our
NABE BOOK SHOWCASE CATALOG,
which will be passed out free to buyers
at each show with your web site info.

g 25 of YOUR BOOK PROMOTION FLY-
ERS will be placed beside your book.
When a buyer expresses interest in your
title, a flyer will be handed out. If addition-
al flyers are needed, they will be xeroxed
at the show.

g Once you sign up, you'll receive the
Free Report: How to Get The Max From
A Show. It gives you tips on how to de-
sign order-pulling  flyers and what to put
on them, ways to attract more customers,
best follow-up methods,  and much more.

g A SPECIAL PARTICIPANT PACK-
AGE will be e-mailed to you, approximate-
ly 2 weeks after the Showcase,
containing the list of buyers  for follow up.
They will be sent both in Adobe Reader
PDF Format as well as in Ascii Text so
they can be imported into any database.
Plus, you will receive a Show Report. If
you prefer, the names & report can be
sent by regular mail.

What Past Exhibitors Have
Said About Our Service:

“Thanks for putting me in touch with the distribu-
tor you spoke with at the show. We have a deal
to put copies of the novels in two Portland Cost-
co Warehouse stores, and in the Eugene Costco.
I'll do a book signing in all three stores. If that
goes well, and I'm confident that it will, there is a
great opportunity to expand into other Costco
stores, Wal-Mart and the big box book stores. It
looks like the book show exposure paid off.
                                                             Rod Collins

“You  and  Ingrid  did a superb NABE job at the
California Library Association Trade Show.  We
appreciated  how  well  you displayed "Grandpa
Grouper, The Fish With Glasses' and steered
children¹s book buyers to us.  Thank you. Grand-
pa Grouper sold out!  It pays to join  NABE  and
I  highly recommend  participating  in your trade
show  program."                             Don Arends

"I just received a call from a gift store in California,
whose owner told me that she saw our book at
the NABE Book Showcase Exhibit. She proceed-
ed to order every book and  label in our line. This
one account certainly paid for our exhibit fee,
and we expect much  repeat  business.”
                           Cheryl Long, Culinary Arts, Ltd.

"We consider your showing of our books at the
NABE Book Showcase to be a success. So far,
we've received five solid wholesale contracts
and are in the process of securing some large
orders.”                       M. Waters, Mutual Press

"Al, thanks for the leads from the last trade show.
The first  five I contacted  remembered  my book
and  also taking  the flyer you handed out.  Four
out of five already ordered for their libraries.  You
did  a great job representing  my book.  I am very
pleased with your service."                 Joan Shih

Special Hot Books
Prime Feature Section

At Calif. Book Show &
Seattle Gift Show

Only $50.00 add. per show
Limited Amount of space

SHOWCASE
EXHIBIT FEES
NABE Members

One Book in 1 Exhibit:
$98.00

One Book in 2 Exhibits
$185.00

One Book in 3 Exhibits
$255.00

Additional Titles in any Exhibit:
Only $80.00 each

---------------------------------------
 ***SPECIAL***

One Book in All Four Exhibits
$330.00

---------------------------------------
Non-Members

$175.00 per book per show

To Get Your Book Into the
NABE Showcase Exhibits

P Fill out the Showcase Order
Form below. Print or type legibly.
Include  your remittance by check,
money order or credit card.
P For each Showcase that you
participate in: Send One copy
of your Book plus 25 Flyers.
(We need a fresh book for each
exhibit). If your book isn't ready
now, you can ship it later, but
please sign up as soon as possi-
ble because of limited space in
the exhibits.  Flyers can also be
sent after you sign up.

NABE SHOWCASE ORDER AND LISTING FORM
NABE  P.O.Box 606  Cottage Grove, OR 97424

____ Reserve a space for ______book(s) in the
 � California Library Show � Seattle Gift Show
 � Pacific NW Book Show � California Book Show 
   � All Four Showcases for $330.00 for NABE Members.
____ Enclosed find my check or money order in the total  amount of $_______ as payment in full.
____ I am enclosing $90.00 to join NABE and to receive the special NABE Member Exhibit prices.
____ Please charge my Visa/Mastercard Number______________________________________
Exp. Date________ Signature__________________________________
Card Verification No. ______ (Last 3 digits on back of signature panel of card)

Title of Book__________________________________________________________________
Author__________________________________________________Retail Price____________
Publisher__________________________________________________________________
Address_____________________________________________________________________
City______________________________________________State_______Zip_____________
Telephone__________________E-Mail_______________________________________

EXTRA BONUS
When You Sign Up For

3 or More Shows
FREE COPY of Al

Galasso’s
Success Secrets of
Self-Publishers CD

Learn  master marketing tips
and the Inside Secrets of sell-
ing more books at the trade
shows, in mail order, through
special markets, with publicity
tie-Ins, and more. Boost your
bookselling profits!

•  Check here if your would like
us to design your flyer with our
new low cost Book Flyer Service.
Includes typesetting and printing.
Only available for NABE Mem-
bers who participate in our  Show-
case Exhibits.

□ Place book in Hot Books at
Cal. Book Show. Add. $50.00
 □ Place book in Hot Books at
 Seattle Gift Show  Add. $50.00
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How to Get Qualified Bloggers
to Review Your Book
by Amy Harrop

If you are a self-published author, your
largest hurdle (other than finishing
your book) is promotion. The bulk of
your readership will no doubt come
from the internet, which is a tremen-
dous market to cover.

That can seem overwhelming, but
don't worry: there are ways to reach
your target audience and distinguish
yourself from the crowd. One of them
is through bloggers.

Don't underestimate the power of blog-
gers in eBook promotion. It's safe to
say bloggers might be among the
most important assets you have in
your marketing toolkit. They'll publish
a review of your book and broadcast it
to their followers, expanding your mar-
ket reach in ways you could never do
alone.

They'll also provide those crucial first
reviews, which you'll need before you
can even begin thinking about listing
your book in the big e-publishing mar-
kets like Amazon.

But how exactly to go about getting
bloggers to review your books? There
are a few simple rules to follow, and
the rest is just good old-fashioned per-
severance.

Before you start issuing review re-
quests, however, read this next sec-
tion carefully. It shows you how to find
the right bloggers, whose followers
would be especially interested in read-
ing your book.

The trick is finding the bloggers whose
audience matches your own. The ex-
panse of the internet may seem too
huge to handle, but the good thing is:
it's large but it's also capable of incred-
ible specificity.

In fact, when searching for bloggers to
review your book, you should feel free
to go beyond broad book genres and
go for niches instead.

Tailor your efforts to your book's niche
category and you'll see better results.
For example, "Young Adult" is a very
broad genre. So is "fiction". For some-
thing more niche, try "Young Adult
Disaster Fiction". If that describes your
book, and there are bloggers out there
with the same area of interest, you
might have made a match made in
heaven!

Finding bloggers in your niche isn't
only a good idea, it's required. Ap-
proaching bloggers who don't review
your type of book is a dead end, not to
mention very annoying for that blogger.
Before making a review request, read
the blogger's review policy. If they
don't have one, you can figure it out by
browsing his or her review history.

Here are 3 ways to find bloggers in
your niche.

    Do an internet search. Your best
friend at this point is the search engine.
Type in your niche genre + "blog" and
start digging around. This is definitely
time-consuming but you'll dig up some
gems if you stick with it. Find a few,
and start building your list of potential
blogger-reviewers. One essential tip
here is to use the "blogroll" feature
that's found on most blogs.  For you,
it's an instant web of potential review-
ers.

    Use Twitter. If you have a Twitter
account and you haven't built it up,
start doing so now. Once you have a
few thousand followers, your tweets
may get noticed by enough people so
that you can connect with potential
review bloggers (or better yet: custom-
ers!). If your book sounds interesting,
people may even ask you for a review
copy!

Consider Reddit. If you're an expert in
a highly specific niche, chances are
there's a thread for you. Become part
of that community, interact, and you
may get some like-minded bloggers
on there who will review your book
very willingly, given you're both inter-
ested in the same ultra-niche topic.

Probably the biggest mistake you can
make is to send a generic request
that's impersonal and unmemorable.
You are asking a busy blogger to read
your book, so it makes sense to craft
a request that not only catches the eye,
but also stands out from the rest.

In other words, think of your review
request as an advertisement for your
eBook. The aim here is to entice the
blogger to want to review your book!

You should compose a letter that in-
cludes the following items:

Explain how you found the blogger.
Tell why you contacted the blogger (i.e.
"you're a fan of ***" and "I've
written a book about ***")
Ask politely if they'd like to take a look
at your book.
If you can, offer something in return,
like a guest blog post (see below*).
A Thank You
A summary of your book.
Links to where the blogger can read
an excerpt or a chapter, if you have a
website. Some authors even create a
promotional video and post it on You-
Tube

Offer to do a guest post Like you,
bloggers are busy people so they of-
ten welcome guest bloggers on their
sites. Offer to do a guest post (let them
choose the topic, just to be nice), and
either make it clear you'd like a review
in return, or hit them up later once
they've gotten to know you as a guest
blogger.

Either way, it's about forming a profes-
sional relationship, with an end result
that's mutually beneficial. In fact, that
pretty much sums up what you're try-
ing to do here no matter which tech-
nique you try. Marketing on the
internet is about forming relationships,
remember. By the way, this is a good
reminder to get those social media
accounts up and running!

Good luck with your review requests!

Check out my blog for more publishing
tips. Amy Harrop Blog.
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Reach Thousands of Book Buyers
In the Publishers Preview Section of  Book Dealers World and the
HOT BOOKS TO PROMOTE FEATURE INTERNET PAGE ON OUR WEBSITE

A Two For One Special Marketing Opportunity

Book Dealers World
Publishers Preview

You receive a 1/3 page display unit, completely de-
signed by us with your book cover photo, a 70-word
description of your book, retail price, wholesale, drop-
ship and sample costs, plus your company name,
address and phone number. This ad will appear in the
Fall 2016 edition of BOOK DEALERS WORLD,
which will be  seen by 5000  or more  prospects each
month.

Buyers From All Over The
United States, Canada and the World

Will See Your Book
The PUBLISHERS PREVIEW section is designed for
ease of use. Internet firms and mail order companies
can request additional sales information or order direct-
ly from you. We even forward any inquiries we receive
here at N.A.B.E. to you at no additional charge.

Save Yourself Time and Money!
If you rented e-mail lists of potential prospects it would
cost you up to a thousand dollars to reach these top
prospects  not to mention all the time and work in-
volved in securing the right lists.  We do everything for
you in one easy operation. 2014 marks our 34th year
of publishing.

Remember That Even One Contact Made
Through This Offer Could Result In

Thousands of Dollars of Sales
For Your Book!

NABE PUBLISHERS PREVIEW AND HOT BOOKS TO PROMOTE ORDER FORM

NABE MEMBERS:
$125.00 per book

Non-Members:
$150.00 per book

BookTitle_________________________________
________________________________________
Retail Price:_________ Sample Price:__________
Website:__________________________________

Please include a 70-word description of
your book on a separate page. If you want

us to write the copy, send your book &
sales info.

Final Deadline: August 20, 2016
See Next Page For Publishers Preview

NABE, Publishers Preview, Box 606, Cottage Grove, OR 97424
___Please sign me up for the next PUBLISHERS PREVIEW and
the Hot Books To Promote Feature on the web. I've enclosed my
remittance plus my book, (and a JPEG of the cover by e-mail) plus a
70-word description of the book on a separate page.
___Please charge my Visa, MC Number or American Express.
____________________________________________________
Exp. Date_____________Signature______________________________
Card Verification No.______ (Last 3 digits on back of signature panel of card)
Name____________________________________________
Company_________________________________________
Address__________________________________________
City______________________State_____Zip____________
Telephone__________________Fax___________________
E-Mail____________________________________________

Get This Complete Promotion
Package a $275.00 value for just

$125.00 as a NABE Member

Publishers Preview Ad in BDW  plus
the Hot Books To Promote Feature on

our Website for a Full Year.

Hot Books To Promote
Feature Page

This Special Web Page will be featured on our
Web Site, promoted in quarterly e-mails to
bookstores, libraries and a wide variety of
Internet Book Buyers, and advertised in our
bi-monthly Marketsmart Newsletter.

As a Publisher, here’s what you will get:

 1. A 70-word Description of Your Book
 2. A Color Cover Photo of Your Book
 3. A Direct Link to Your Own Web Page
    or Web Site.
 4. One Complete Year on Hot Books

20,000 to 25,000 visitors come to our Web
Site each month. 4000 copies of our popular
newsletter Marketsmart are e-mailed each
issue and more than 1000 e-mails will be sent
to book buyers.
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Dana Wilde, Balboa Press - A Division of Hay House Publishing
P.O. Box 272  Scandia, MN 55073 Phone: 320-281-4515

E-Mail: Admin@danawilde.com Web: http://www.danawilde.com

Train Your Brain is the ultimate business guide for entrepreneurs. Dana Wilde
teaches the mindset secrets she discovered when she built two businesses to reach
over a million dollars in less than 19 months each.  Dana’s simple strategies not
only allow the reader to understand how the brain works but also show how easy it
is to change your way of thinking and as a result, change your outcomes! With
twenty easy-to-implement “Mindware Experiments”, Train Your Brain gives you all
of the necessary tools needed to get off, and stay off the counterproductive “Cycle
of Perpetual Sameness”, so you transform your life and grow your business in
record time.

Retail:  $17.99, Sample: $17.99 ppd.
Write for wholesale quantity discounts.

Carole P Roman, Red Feather Publishing
1211 Stewart Avenue Suite 104, Bethpage, NY  11714

(516) 375-9550
E-Mail: cnbbook@gmail.com

Web: http://www.michaelphilipcash.com

Paul Russo’s wife just died. While trying to get his family’s life back in order,
Paul is being tormented by a demon who is holding his wife's spirit hostage
on the other side. His fate is intertwined with an old haunted mansion on the
north shore of Long Island called Stillwell Manor. Paul must find clues
dating back hundreds of years to set his wife's soul free.

Retail: $12.99, Sample: $12.99 ppd.
Write for wholesale quantity discounts.

Sergey Mavreodi, W & B Publishers 9001 Ridge Hill Drive
Kernersville NC 27284 Phone  336-354-7173

E-Mail: williamconnor@a-argusbooks.com
Web Site: http://www.a-argusbooks.com

Runaway best seller of horror and dark fantasy in Russia now
available in English. Vignettes of Lucifer allowing men and women to
achieve their darkest desires. But there is a price. Deliciously creepy
explorations of the macabre. Best author of Russian fiction since
Bram Stoker.

Retail: $17.99, Sample: $17.99 ppd.
Write for wholesale quantity discounts.

mailto:Admin@danawilde.com
http://www.danawilde.com
http://www.dancinglion.co.nz
http://www.dancinglion.co.nz
mailto:cnbbook@gmail.com
http://www.michaelphilipcash.com
mailto:williamconnor@a-argusbooks.com
http://www.a-argusbooks.com
http://www.a-argusbooks.com


9

Nina Guest  CreateSpace  5505 Independence Ave  Arlington, TX 76017
Phone 817-516-5069    E-Mail books@ninaguest.com

Web Site: www.ninaguest.com

At fourteen, she truly believes life has an Undo button, never thinking one mistake could turn
into disaster. But, all too soon her survival instincts will be challenged. Russian girl Margo
Russena is innocent and naïve when she meets and begins secretly dating young KGB officer,
Zahar Olovsky. For the first time in her life she feels as if someone truly loves and supports
her; however, before their relationship can fully mature terror strikes and she finds herself
in a completely different world. Without any clue of reality, it takes time to understand her
new surroundings. The discovery hits hard. Alone, Margo relies on her own intuition and the
training she absorbed from Zahar, who is now far away and can’t help. Besides, those around
who could give a hand – refuse. The trap squeezes Margo’s mind, but to stay alive and
escape, she has to make a deal . . . with herself.

Retail: $14.95, Sample: $14.95 ppd.
Write for wholesale quantity discounts.

Robert Omillian, Nelson Publishing & Marketing
10280 Fellows Hill Drive, Plymouth, MI 48170

E-Mail: omilianr@yahoo.com Web: www.Robertomilianbooks.com

Learn how to recognize the many blessings of your personal life story
from a young man with a shortened life due to disease. Nine Key
insights to discover your life's purpose. "Alan's resiliency captures the
essence of this story. This resiliency comes from a simple premise
that it is not what happens to us but how we respond that defines who
we are and influences what happens next."

Retail: $13.95, Sample: $13.95 ppd.
Write for wholesale quantity discounts.

Nina Guest  CreateSpace  5505 Independence Ave  Arlington, TX 76017
Phone 817-516-5069    E-Mail books@ninaguest.com

Web Site: www.ninaguest.com

America plus Russia - what a strong combination! Is that possible? A definite YES from both
sides! So, four American men, Greg Sharky, Michael Falsick, Quinton Bonnet, and Timothy
D’Harsh, eager for a fresh start in their lives, find an international bride company, and sign
up to discover true love. Although the grooms’ teenage years are far behind, the sizzling idea
to change their destiny takes them back to those days. Now, with elevated testosterone
levels, and blessings of vodka they fly high, missing many red flags during their search for
perfect ladies. The guys don’t always find what they are looking for, but it’s guaranteed every
situation they fall into is a combination of air gasping suspense with often simultaneous
gut-wrenching laughter.

‘
Retail: $15.95, Sample: $15.95 ppd.
Write for wholesale quantity discounts.

mailto:books@ninaguest.com
http://www.ninaguest.com
mailto:omilianr@yahoo.com
http://www.Robertomilianbooks.com
http://www.otterspirit.org
http://www.otterspirit.org
mailto:books@ninaguest.com
http://www.ninaguest.com
mailto:mailto:raine@rainedrops.com
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 Valentine Cardinale Outskirts Press, Inc. 10940 S. Parker Rd-515
Parker, CO 80134   Phone  1-888-672-6657
Web Site: http://www.outskirtspress.com

Web Site: http://www.vcardinale.com

Love is in the air when Julian Case, a New York realtor and widower, meets
Alegra Rossini, a beautiful teacher, at a wedding in Italy. It's a promising
relationship they both want to continue, but when he returns to the States
he discovers his son has been savagely attacked and left for dead. As Julian
puts his life on hold to track down the mysterious assailant, is he risking his
chance at new love? Can both Julian and Alegra weather the storm and let
love in their lives for one more dance?

Retail: $15.95, Sample: $15.95 ppd.
Write for wholesale quantity discounts.

Carole P Roman, Red Feather Publishing
1211 Stewart Avenue Suite 104, Bethpage, NY  11714

(516) 375-9550
E-Mail: cnbbook@gmail.com

Web: http://www.michaelphilipcash.com

Wes Rockville, a disgraced law enforcement agent, is given one last chance to prove
himself and save his career when he's reassigned to a 232 year old secret govern-
ment organization. The Witches Protection Program. His first assignment: uncover
a billion-dollar Cosmetics company’s diabolical plan of using witchcraft for global
domination, while protecting its heiress Morgan Pendragon from her aunt’s evil
deeds. Reluctantly paired with veteran witch protector, Alastair Verne, Wes must
learn to believe in both witches and himself. Filled with adventure, suspense and a
rousing good time, Michael Phillip Cash creates a tongue-in-cheek alternate reality
where witches cast spells and wreak havoc in modern day New York City.

Retail: $12.99  Sample: $12.99 ppd.
Write for wholesale quantity discounts.

Chris Birdy, Createspace, 53 Moreland Rd, Weymouth, MA 02191
Phone: 781-331-1690

E-Mail: chrisbirdy9@gmail.com
Web: http://www.ChrisBirdy.com

R&B Investigations is under attack.  Their employee is shot in the back,
and a hacker is trying to take over their network.  Bogie McGruder joins
with the King of the Internet to determine who is behind the invasion.
They uncover several murders and a plot to wipe out financial
institutions in Boston. Meanwhile, Bogie’s family in Palm Beach
becomes involved in a PBSO porn scandal that threatens to ruin lives.

Retail: $10.75  Sample: $10.75 ppd.
Write for wholesale quantity discounts.

http://www.outskirtspress.com
http://www.outskirtspress.com
http://www.vcardinale.com
mailto:cnbbook@gmail.com
http://www.michaelphilipcash.com
mailto:chrisbirdy9@gmail.com
http://www.ChrisBirdy.com
mailto:buckjones@waitforthethunder.com
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Andy Hyman, Snob Free Press,183 Esmeyer Drive. San Rafael, CA 94903
Phone: 415-225-8201  E-Mail: andy@andyhyman.net

Web: http://www.snobfreewinetasting.com

Author Andy Hyman provides wine enthusiasts and novices alike, a
warm and witty orientation to wine tasting whether in Napa or Sono-
ma, an urban winery or at their own kitchen table. The book also
provides what visitors or soon-to-be visitors to California’s wine coun-
try crave: quick facts about grape-rich Napa and Sonoma valleys as
well as a condensed history of the area’s rise to national and interna-
tional prominence.

Retail: $19.95, Sample: $19.95 ppd
Write for wholesale quantity discounts.

Jet Fighter Pilot Stories from the Cold War, Second Edition
John Lowery Amazon Books 1017 Cornhill Way Folsom, CA 95630

Phone: 916-984-4611    E-Mail: john.lowery3@comcast.net
Web Site: http://www.Amazon.com

With the introduction of jet fighter aircraft, an Air Force career as a fighter
pilot proved to be a very dangerous way to make a living. Many changes
were required in both the fighter pilot philosophy and military discipline. Of
special interest is the chapter that tells of our airmen who were captured
alive but never repatriated. The author is a veteran of combat in both Korea
and Vietnam, with 5,000 hours in jet fighters and 460 hours in combat.

Retail: $12.98, Sample: $12.98 ppd
Write for wholesale quantity discounts.

Ed Grizzle, iUniverse, 9326 Regal Ct. Bloomington, IL 61705
Phone: 309-262-7623 E-Mail: edmargrizzle@gmail.com

Web: http://www.itsyourdecisionbooks.org

This book is written to share my life prior to accepting Jesus Christ as
my Lord and Savior. My life was miserable prior to that day. I was an
alcoholic and I committed crimes that were very bad. The goal of the
book is to encourage people who are having problems in their home
and with their life to allow Jesus into their lives to help them make
changes needed.

Retail: $13.95  Sample: $13.95 ppd
Write for wholesale quantity discounts.

mailto:andy@andyhyman.net 
http://www.snobfreewinetasting.com
mailto:john.lowery3@comcast.net
http://www.Amazon.com
mailto:edmargrizzle@gmail.com
http://www.itsyourdecisionbooks.org
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Carole P Roman, Red Feather Publishing
1211 Stewart Avenue Suite 104, Bethpage, NY  11714 (516) 375-9550

E-Mail: cnbbook@gmail.com Web: http://www.caroleproman.com

It's business as usual on the Flying Dragon. Their mission is to find a flag for the ship. Captain
No Beard sighs, "Being a captain is hard work," as he watches the busy crew preparing the
vessel for their next adventure. Polly is giving out pretzels; Linus is polishing a lamp. Matie
is cracking coconuts, Cayla is stuffing holes, and Hallie is swabbing the deck. High overhead,
trouble is brewing, and it is not the weather. Mongo does not want any help from the newest
crew member, and it is creating a hurricane of a mess on board. The team must come
together and find a task that will fit Zachary without interfering with their own fun. On the
way, they acquire a flag that will unite them as both friends and crew. Join the problem-
solving crew of the Flying Dragon as they find a flag for their ship and a job for Zach.

Retail: $10.99, Sample: $10.99
Write for wholesale quantity discounts.

Sybrina Durant, Sybrina Publishing 506 White Oak Pointe League City, TX 77573
Phone  281-332-6461   E-Mail:  sybrina@phrasethesaurus.com

Web Site: http://www.sybrina.com

There are hundreds of counting books out there. They all teach 1 through 10
but few teach how to count back again. The whimsical illustrations by
Parbbonni will delight parents and children with their Old World charm and
joyful images. The author, Sybrina Durant is also a lyricist who's melodic
verse will have everyone gleefully singing along as the pages are turned.
Soft Back and Hardback available.

Retail: $12.95, Sample: $12.95 ppd.
Write or call for wholesale quantity discounts.

Carole P Roman, Red Feather Publishing
1211 Stewart Avenue Suite 104, Bethpage, NY  11714

(516) 375-9550
E-Mail: cnbbook@gmail.com

Web: http://www.caroleproman.com

Carole P. Roman is taking students to Northern Europe again and this time it’s to visit
Scotland. You’ll learn about the fascinating architecture that was inspired by ancient Greece
and Rome. Whether your name is Ian, Connor, or Malcolm, you’ll follow along and visit Loch
Ness and hope to get a sighting of its famous occupant, Nessie. Perhaps you’ll try haggis or
tatie scones and finish your meal with a clootie. Children are loving this award winning series!
It has created a whole generation of armchair travelers that are thrilled to learn about cultures
and customs from around the globe. Join Carole P. Roman and discover the world!

Retail: $9.99,  Sample: $9.99 ppd
Write for wholesale quantity discounts.

mailto:cnbbook@gmail.com
http://www.caroleproman.com
http://www.sybrina.com
http://www.sybrina.com
mailto:cnbbook@gmail.com
http://www.caroleproman.com
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Carole P Roman, Red Feather Publishing
1211 Stewart Avenue Suite 104, Bethpage, NY  11714

(516) 375-9550
E-Mail: cnbbook@gmail.com

Web: http://www.michaelphilipcash.com

Welcome to Monsterland – the scariest place on Earth. All guests can
interact with real vampires in Vampire Village, be chased by an actual
werewolf on the River Run, and walk among the dead in Zombieville. Wyatt
Baldwin, a high school student and life-long movie buff is staring bleakly at
a future of flipping burgers. Due to a fortuitous circumstance, Wyatt and his
friends are invited to the star-studded opening of Monsterland. In a theme
park full of real vampires, werewolves and zombies, what could possibly go
wrong?

Retail: $12.99  Sample: $12.99 ppd.
Write for wholesale quantity discounts.

Steve Blacker, 132 Scott Drive West, Westhampton, NY 11977
Phone: 917-514-6749  E-Mail: blackersolutions@aol.com

Web: http://www.blacker-reinventions.com

Whether you are a recent college graduate or a senior citizen, this insiders' guide to
reinventing yourself and your career will show you how to market your skill set and
find jobs when none seem to exist. It contains 189 proven secret tips to business
success and finding your next job. Plus top business leaders share their most impor-
tant must have skills to be successful today. Chapters cover everything from prepar-
ing for takeovers, and job eliminations, to how you can reinvent yourself by moving
from one industry to another. Over 20,000 copies have been sold to date.

Retail: $24.99, Sample: $24.99 ppd.
Write for wholesale quantity discounts.

Steve Snyder, Sea Breeze Publishing LLC, 601 Sea Breeze Dr,
Seal Beach, CA 90740  Telephone: 562-598-6902

E-Mail: Steve@SteveSnyderauthor.com  Web: http://SteveSnyderAuthor.com

Winner of 15 national book awards, SHOT DOWN is set within the
framework of World War II in Europe and recounts the dramatic
experiences of each member of a B-17 bomber crew after their plane,
piloted by the author's father, was knocked out of the sky by German
fighters over Belgium and the efforts of courageous Belgian people
who risked their lives to help them.

Retail: $27.95, Sample: $27.95 ppd.
Write for wholesale quantity discounts.

mailto:cnbbook@gmail.com
http://www.michaelphilipcash.com
mailto:blackersolutions@aol.com
http://www.blacker-reinventions.com
http://www.blacker-reinventions.com
mailto:Steve@SteveSnyderauthor.com
http://SteveSnyderAuthor.com
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Get The Most Bang From Your Marketing Buck!
Save $1000.00 on Our

Most Popular Programs
With Our All New 2016

SUPER BOOK MARKETING DEAL

NABE provides a host of Cooperative Marketing Vehicles that can really get your book sales
moving. I have devised this all new Super Book Marketing Deal that gives you a Year’s Worth
of Marketing Coverage. It combines our most popular Programs and Services and includes Three
Special Bonuses that you will really love. Plus, it saves you $1000.00 from our already low NABE
Member prices. And now, you can even take advantage of this program with a Special Two Month
payment option.

Take a Look at What Your Will Receive in
This Incredible Package...

►Your Book will be displayed in 7 Book Showcase Exhibits. We help you select the ones
 that are most appropriate for your title.  A $525.00 Value

►Your Book will be placed in the Featured Hot Books Spotlight Section in each
one of our Showcase Exhibits. A $300.00 value.

►Your Book is featured in our PR.com Press Release Program,  which includes the Writing &
E-mailing of a Press Release, sent to media contacts across the country.    A $350.00 Value.

► Your Book is promoted in 6 Issues of Book Dealers World with a special 1/3 Page
Publishers Preview Ad, complete with your book cover and description.  A $750.00 Value.

►A Full Page Ad & Special 2 Year Listing in the next edition of our Best E-Books Directory
which goes out to mail order and internet book buyers.  A $225.00 Value.

►Your Book gets a 25 Word Classified Ad in our Marketsmart Newsletter for  2 years.
A $100.00 Value. Plus, a full year on Marketsmart Online Classifieds.

► A Hot Books To Promote Feature Page Listing for 2 years on our web site.
A $250.00 Value.
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You Get This Complete One Year Marketing Package Worth
 $2500.00 For The Super Deal Price of

only $1500.00 as a NABE Member

Plus You Will Receive These THREE SPECIAL BONUSES
1. A Publishers Profile Article about you and your book in Book Dealers World
and on our Web Site. Reach 10,000 prospects in BDW plus 35,000 more monthly
on the internet. Plus, you may be on a BDW Cover!

2. You get Priority Points for NABE Pinnacle Book Achievement Award
Honors. Your book could definitely be one of our next round winners.

3. You receive Free Personalized Correspondence and Consultation with me
by phone and e-mail for a full year. (Worth the cost of the entire package alone)

Here's What Jim Wortham had to say about Al Galasso's Super Book Marketing Deal: "I
am currently using this great deal and plan to renew  next year. Al delivers more than he promises.
Using his program should be one important part of your entire promotional effort. Al will design
your press release or edit a current one and provides media contacts to send to.  My top selling
author, Gene Walden, author of "The 100 Best Dividend-Paying Stocks to Own in America"  was
put on the cover and given a feature article in  "Book Dealers World."  I call Al for advice and he
can be easily reached by phone or e-mail. As a publisher, you need all the exposure possible. The
Super Deal is one cost effective way to get it!"

NABE Super Book Marketing Deal, P.O. Box 606, Cottage Grove, OR 97424

__  Al, I  know  a good deal when I see one. Sign me up for the Super Book Marketing Deal.
__ I wish to sign up for the Special Three Month Payment Plan with my Mastercard or Visa. Please charge
$750.00 on my card to begin the program, then another $750.00 thirty days from the time you
receive the 1st payment.

__Please sign me up as a NABE Member for $90.00 so I can order the Deal and charge with my first payment.

__ Enclosed please find $1500.00. I want to sign up for the Super Book Marketing Deal right now
and receive  my complete program. As a bonus for paying in full now,  my Publisher Profile will ap-
pear in the next issue of Book Dealers World.

Visa/MC/Am Exp ____________________________________Exp.Date________Signature________________________
 Billing Address For Credit Card (if different) _______________________________________________________________
For security purposes, please list the Card Verification Code (CVVR2) 3-Digit Value here _____________
__ I am sending in my book and sales materials with my order.             4-digit Am Exp Code___________

NAME_________________________________________________________________________________
COMPANY______________________________________________________________________________
ADDRESS_______________________________________________________________________________
CITY__________________________________________________________STATE_________ZIP________
PHONE________________________________________________________________________________
E-MAIL_________________________________________________________________________________
BOOK TITLE ____________________________________________________________________________

Use The Handy Order Below To Get The Most From Your Marketing
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Market Your Books and Products
To Buyers All Over the U.S. And the World

Join NABE Today For One Year
And Get The Second Year Free!

Q: What is  the National Associ-
ation of Book Entrepreneurs?

A: It is an international book
marketing organization, started
in 1980, to help independent
publishers promote and market
their books through a variety of
unique and cost-effective mar-
keting channels. Over the past
26 years, our members have
sold millions of dollars worth of
books.

Q: How is NABE different from
other associations?

A: NABE provides personalized
service to our members. It bridg-
es the gap between the publish-
er and the marketplace. NABE
specializes in all phases of
book marketing: trade shows,
mail order, publicity channels,
the internet, premium areas, gift
sales and more. All sales made
through NABE go directly to
you. We help you and your dis-
tributors reach the public with
your book or product at a cost
you can afford.

Q: What about Book Dealers
World? How often is it pub-
lished and what kind of pros-
pects does it reach?

A: Book Dealers World is pub-
lished three times annually. It
reaches 10,000 book buyers
including bookstores from all
over the country, book distribu-
tors, gift shops, premium chan-
nels, catalog firms, trade show
attendees, libraries and publish-
ers.

Q: What type of marketing oppor-
tunities does NABE offer?

A: You can display your books at
our NABE Book Showcase Ex-
hibits, held at major trade shows
throughout the country. Mail order
firms will see your book in our
Publishers Preview section. Our
responsive Mailing Lists are
available for rental. The National
Press Release Program will help
you get publicity in scores of
newspapers, TV & radio outlets.
Our Promotion Express Pro-
gram gives you a page on the
world wide web. Our Hot Books
To Promote section brings you
internet buyers for your book.
Members receive a Free Book
Review in our Book Dealers Diary
section, a Free Classified Ad,
and are eligible for our annual
NABE Pinnacle Book Achieve-
ment Awards. Plus, members
can save over $1000.00 on a
whole year’s worth of marketing
with our Super Book Marketing
Deal.

Q: What does a membership in
NABE cost?

A: It costs just $90.00 to join and
you get a Two-Year Membership
for the price of one ($95.00 for
Canadian members & $110.00 for
foreign members.) Other associa-
tions charge hundreds of dollars
for annual memberships. You get
real value with NABE and you
won’t have to renew every year.
Plus, when renewal time comes,
you still receive our Special Low
Renewal Rates and additional bo-
nuses as well.

NABE Brings You
SALES RESULTS!

"WOW!"  Ever since I joined NABE, that is the
best way to summarize my feelings. You have
been helpful, responsive and have given my
book, "Suite Talk" such terrific exposure and
publicity that words cannot express my apprecia-
tion. Other independent publishers initially rec-
ommended that I contact you to ensure that

"Suite Talk" received full marketing support.
They sure were right!” Dan  Burdadin

“I'm very impressed with the organization you
have put together. Your Membership Fee and
rates along with the other benefits are low in
price and high in helping self-publishers and
others involved in book marketing."  R.Thomas

"My Publishers Preview Ad brought in thousands
of dollars for my line of books. Keep up the good
work!" Art Fettig, GrowthUnlimited

"A distributor saw my book at a NABE Showcase
Exhibit and placed a large order for the entire
country of New Zealand. It really pays to be-
come a member of NABE." Donald Dossey

"It is my belief that most good books are still
unwritten. They are still in the minds of you, me
and countless others. When I wrote my first
book, "When You Can Walk on Water, Take the
Boat," I was lost in a sea of red tape and horrible
misinformation about publishing. Thanks to  you,
NABE and your helpful magazine, "Book Deal-
ers World," I started off on the right foot. You are
a great  help to many an aspiring author.”

John Harricharan

“NABE provides a valuable service to publishers.
Book Dealers World contains unique opportuni-
ties to market new books.” C. Ferrari

“I have sold books to Australia thanks to my ad in
Book Dealers World.”  P. Beall

“Thanks for promoting my Survival Guides. The
first two shows I placed my books in brought  an
excellent response." Robert Pelton
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Here Are The Money Making and Money Saving Benefits You’ll Receive
as a National Association Of Book Entrepreneurs Member!

 • A Two Year Subscription to BOOK DEALERS
WORLD, the Marketing Magazine for Publishers
and Mail Order Booksellers.

• A Free Book Review in the Book Dealers Diary

• Special Links to free and low cost programs, soft-
ware and websites for shopping carts, web forms,
customer contact and more to make your internet
presence a profitable one.

• Publishers Pricing Report to help you determine
the customary discounts for mail order firms, book-
stores, wholesalers, etc.

• Master List of Book Distributors of small press
and independently published titles.

• Free Subscription to “The Marketing Guys and
Gals Marketsmart Newsletter,” packed with on-
line & offline marketing tips from the pros.

• "Public Speaking Superstar" Free E-Book that
shows you how to promote your book through
speaking engagements.

 • How to Use the Internet To Promote Your
Book on Dr. Phil & Other Popular Talk Shows.

• Al Galasso’s Private Black Book of Business
Contacts packed with great people to do business
with. It’s your own valuable sources rolodex.

• Free Classified Ad in Book Dealers World.

• Special Savings on NABE Book Showcase
Exhibits, Publishers Preview, National Press
Release Bulletin, Promotion Express, Hot
Books To Promote and more.

• Copies of our NABE Logo for use on your
website, stationary and promotional materials.

• Special 50% Discount Off Advertising Rates in
Publishers Weekly and learn how to submit books
for pre-publication reviews.

• Entry Form  for NABE Pinnacle Book Achieve-
ment  Awards. You could be one of our annual
winners! No additional fees to register your book.

 • $25.00 Commission when you sign up to pro-
mote new Memberships on our Affiliate Program.

• Top Spots for one full year in the New Books
From Independent Publishers Directory.

 • "Holiday Bookselling Secrets"  Free E-Book
that reveals how to promote your book as a holi-
day gift all year long.

Join NABE Today!
For just $3.75 a month, you can enjoy the BENEFITS and SAVINGS Of NABE Membership for
Two Full Years for the Price of One. Your Membership is a fully deductible business expense.

□ YES! Please rush my complete NABE Membership Package to me by e-mail
including all the Membership Benefits listed above.
□ $90.00 Online Membership for U.S. Canada and foreign countries.
□ $110.00 Send Member Package & all issues of BDW by first class mail. (US only)

Please note: Foreign members please send Visa, Mastercard  or AE information only.
□ Enclosed find my check or money order.

Charge my Visa/Mastercard Number______________________________________________
Exp. Date________ Signature___________________________________________________
Card Verification Number__________(Last 3 or 4 digits on back of your credit card)
Name_____________________________________________________________________
Company__________________________________________________________________
Address___________________________________________________________________
City_____________________________________State________Zip___________________
Telephone_____________________________ Fax_________________________________
E-Mail______________________________________________________________________

NABE, Membership Dept. PO Box 606, Cottage Grove, OR 97424
Fax Your Order to: 541-942-7455 or Order Online at:

http://www.bookmarketingprofits.com/NABEOrderFm2.html

http://www.BookMarketingProfits.com 
http://www.BookMarketingProfits.com 
http://www.bookmarketingprofits.com/NABEOrderFm2.html
http://www.bookmarketingprofits.com/NABEOrderFm2.html
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How To Write A Bestselling
Book And Publish It
by Mitchelle Carson

Writing a best-selling book is a writ-
er's dream. Every passionate writ-
er wishes that he or she could write
a book that millions of people in the
world will want to purchase. Talent-
ed authors would love to have their
writings mean something impor-
tant to the readers across the
globe. Unfortunately, many people
possess writing talents. Millions of
people write books, but only a
handful of them go on to become
successful authors. The following
contains information on how to be
a bestselling author and publish
bestselling book.

Tip 1:
Be Passionate to no End

The most important aspect of suc-
ceeding at any craft is passion.
The road to success will be long
and bumpy. A passionate person
does not give up at the first sign of
opposition. Instead, a passionate
writer will get up and move forward
every time he or she falls down.
That means that a bestselling writ-
er will keep going if someone re-
jects a manuscript or does not
invest in him or her. The person
will seek to perfect his ideas and
skills.

Tip: 2:
Write Something Meaningful

The next step to becoming a best-
seller is writing something mean-
ingful. The writer could choose
fiction or non-fiction, but the sub-
ject must be a subject of high inter-
est among the people. The subject
of the book could explain to people
how they can perform a specific
action to reach a higher point in
their lives.

The book could contain an exciting
fictional journey. No matter what
the subject of the story is, it has to
stand apart from all other stories. It
has to offer an element that no
other author's story offers. Other-
wise, the book will get lost in the
works that have already been over-
ly created.

Tip 3:
Get Assistance With the

Mechanics

A bestselling book has to meet
grammatical qualifications for it to
advance. Therefore, a person will
have to hire an editor or use spe-
cialized software to make the man-
uscript consistent with the world's
requirements. Some people will
not look at a book that contains an
error. Whether this viewpoint is
right or wrong is not the issue. The
issue is that near perfection is re-
quired for the bestseller's list. A
writer can hire a private editor who
can assist with the projects.

Tip 4: Choose an Effective
Publishing Route

The positive part of writing a book
is that many publishing services
are available. Sites such as Kindle
Direct Publishing, XulonPress and
Lulu allow writers to self-publish
their books for a small portion of
the proceeds. The sites could pro-
vide an aspiring author with an
opportunity to shine. The self-pub-
lishing process allows authors to
skip the step that involves present-
ing one's work to a publisher. The
writer becomes the publisher and
offers his or her works to the world.
One can enter the bestseller realm
on one of these sites and then
expand   his or her profile from there.

Tip 5:
Promote Your Book

Promotion is an integral part of the
publishing process, as a person
has little chance to advance with-
out doing such. A self-publishing
site may offer a few ways for a
person to promote a new book. For
example, KDP allows its writers to
offer their books for free for up to
five days. A writer can promote his
or her book by hiring advertisers or
conducting self-advertisements on
various websites, as well. Adver-
tisements can be purchased for as
little as $5 for a one time promotion-
al blast, or $80 for a continuous
blast. People will eventually share
a good book with their friends and
family members, and the author's
popularity will spread.

Social media is an excellent way to
spread the word about a new or
upcoming books. Sites such as
Facebook, Twitter and LinkedIn
can help a person to build his or
her network of readers and sharers.
Becoming a bestseller and publish-
ing a bestselling book are two
tasks that require a tremendous
amount of dedication and effort.
Success will not come easy. There-
fore, an aspiring author will need to
understand that many obstacles
may get in the way. The key to
success is having faith that one's
endeavors will lead to a satisfying
place. Anyone who wants to know
how to be a bestselling author will
have to start with that faith.

Reach Thousands of
Book Buyers at the

NABE BOOK
SHOWCASE

EXHIBITS
See Page 7 for

Complete Details
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 Personalize Your Foreword
 With Anecdotes To
 Make It  More Powerful
 by Joseph C. Kunz Jr.

Anecdotes are an amazing literary device
for writers, as well as marketers. They are
a deceptively powerful writing and market-
ing tool. Using anecdotes in the foreword
will immediately make your book stand out
from the crowd. When written properly,
they can be very engaging, and grab and
hold onto the reader's attention. This is
what the foreword is all about. Hooking the
reader with an interesting story, and then
reeling them in to make an emotional con-
nection with the author of the foreword.
Then hopefully the reader will want to con-
tinue reading the book, and be more recep-
tive to buying a copy.

What Is An Anecdote?

An anecdote is a very short and interesting
personal story from a person's past experi-
ences - that is used to illustrate a point. It
can be an experience from the writer, or
from someone they know or have heard
about. The anecdote, or mini-story, imme-
diately puts the reader directly into the
middle of the action. It usually describes
one dramatic moment in time. It is written
as a way to show, or illustrate, a particular
point (show, don't tell). They typically in-
volve something that happened such as a
problem, or challenge, or mistake, or mis-
understanding, etc.

How To Use Anecdotes In A Foreword

Here is one paragraph from a book fore-
word that I wrote entirely as a personal
essay. I utilize personal anecdotes to
show how the book had an effect on me -
how I relate the information in the book to
my life. I reveal my real life story to show
the reader how I connect with the book. I
use my personal story to illustrate a larger
point about the content of the book. My job
as the foreword author is to show the
reader that I made an emotional connec-
tion with the book, and thereby the hope is
that the reader will make an emotional
connection with me - and then develop the
desire to read the entire book. Wallace
Wattles wrote the book. You can read the
entire foreword on my blog.

"But now, looking back at my family life, I
have since come to realize that my mother,
with almost no formal education, no career
skills, no money, and three small children
to feed, inherently understood many of the
basic concepts in this book.

My mother was not as eloquent as Wattles,
and she didn't have much of an opportuni-
ty to put Wattles' principles into practice.
But me and my brothers were inadvertent-
ly living and learning Wattles' concepts
every day - through the actions of our
mother. She taught us that even in the
worst of times, that by sticking to our sin-
gle-minded vision to grow and thrive, that
we will survive; and acting everyday with
purpose to achieve our goals, that our faith
in each other and in our dream of creating
a successful life will help us succeed; and
our gratitude to God for keeping us healthy
so that we could keep working and study-
ing, we would eventually be successful.
And eventually, we were."

Anecdotes are one of the most powerful
marketing tools available to the foreword
author and the book marketer. Endorse-
ments and testimonials from celebrities
and other famous people are probably
more powerful and will have a greater
impact on book sales. But the foreword
should never be overlooked as an impor-
tant part of the book's overall marketing
plan. The marketing power of the foreword
typically comes from personal anecdotes
which should be an essential part of a
complete and effective foreword.

This article was originally published on my
Kunz On Publishing blog about all aspects
of successful innovative self-publishing.
https://kunzonpublishing.com/

The
Big

Event
MAY

May 11-13: Book Expo America,
Chicago, IL.  1-800-840-5614

AUGUST

August 13-18: Seattle Gift Show,
Seattle, Washington, NABE Book
Showcase, 541-942-7455.

SEPTEMBER

Sept. 30-Oct. 2: Pacific NW Book
Show, Tacoma, WA, NABE Book
Showcase, 541-942-7455.

OCTOBER

Oct. 6-8: Mountains & Plains
Booksellers Assn Trade Show,
Denver, CO 435-649-6079.

Oct.15-17: New England
Booksellers Assn Trade Show,
Baltimore, MD 516-333-0681

Oct. 19-23, 2016, Frankfort Book
Fair, Germany, For more info,
servicecenter@book-fair.com

Oct. 27-28: California Book Trade
Show, San Francisco, NABE Book
Showcase, 541-942-7455.

NOVEMBER

Nov.3-5: California Library Assn
Trade Show, Sacramento, California,
NABE Book Showcase, 541-942-
7455.

Place Your Book in the
Summer Pinnacle Book
Achievement Awards

You can find the form on
our website at

BookMarketingProfits.com

https://kunzonpublishing.com/
mailto:servicecenter@book-fair.com
http://www.BookMarketingProfits.com
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Oats and Beans and Barley Grow by
Linda J.S. Is the fifth in a series of chil-
dren’s books that have simple repetitive
plots to help with language and reading
development. Colorfully illustrated, it also
includes an Audio Narration and Harp Mu-
sic CD. For more information, visit
www.BlanketsandBooks.com

Hidden Secrets by Donna M. Zadunajsky
will leave you questioning everything you
thought you knew. Carla Michaels's life
isn't what she thought it was. She met her
loving husband in college. She had a ca-
reer as a teacher. All she ever wanted to
complete her life was a baby. After five
miscarriages, Carla had almost given up
hope of ever becoming a mother. Then a
devastating tragedy strikes. For more info,
visit www.donnazadunajsky.com

Death After Life: Tales of Nevada by
William A. Douglass tells the tales about
three generations of the Douglass family.
These stories borrow from firsthand experi-
ences of trapping, sowing wild oats, hunt-
ing, fishing, collecting reptiles for paying
customers while touching on long years of
family responsibility and managing casinos.
For more information and details, visit
www.blackrockinstitute.org

The Magic Hat by Donna Seebo will cap-
ture your heart in a wonderful way as you
get to know a nurse named Annie who is
batty about hats, a little girl named Julie
who lives a miracle and a princess who
gives a special test to a king. The King of
Horses and more is part of this story that
you’ll want to read again and again, letting
its magic of hope and love fill your heart.
For more information and dealer details
visit www.mrsseebosclassics.com

Seven Days To Goodbye by Sheri Levy
tells what happens when Trina’s beloved
dog dies. She swears she’ll never get an-
other one. But then she learns about ser-
vice dogs, and realizes that if she becomes
a puppy raiser, she could train puppy after
puppy and never worry about them dying.
But like all great ideas, this one has a
serious flaw. For more details, visit
www.sherislevy.com

Davey & Derek Junior Detectives: The
Case of The Missing Cell Phone by
Janice Spina is Book One of a series of
mysteries and adventures. Davey and
Derek Donato are twins who love to play
detective. Find out what they do to solve
the case of the missing cell phone. A
wonderfully written mystery full of twists
and turns. For more info, visit
http://jemsbooks.com

Stealing Puget Sound 1832-1869 by
Jerry V Ramsey, Ph.D.  exposes the little
known political tension between the first
British settlers and the Americans who
crossed the Oregon Trail fifteen years
later. The British legal ownership of the
precious land in the Puget Sound region
was confirmed by international treaty.
The well known “Pig War” was a direct
result of the “squeeze” aggressive Amer-
ican settlers put on the British owners.
For more info, send an e-mail to
jvramseyphd@gmail.com

The Torch Has Passed: A Harding
Family Story by Bill Powers is the sec-
ond Harding Family story.  In the exciting
new thriller,  Andrea has just graduated
college and her world is turned upside
down when her father, Nicholas, and her
uncle, Michael, are shot in a surprising
and puzzling attack. As the only family
other than her paternal grandmother, it
falls to Andrea to not only investigate
who would want to kill her father and
uncle, but also to oversee Harding Indus-
tries. For more information, visit
www.AuthorBillPowers.com

Healing of the Heart Workbook: New
Joy and Peace After Child Abuse by
Marc Swift & Mary Lemmond, Ed.D. is
based on the real life story of the journey
taken by Josh, This healing workbook is
designed to set you free from the hold of
the pain and the shame, and empower
you to live an abundant life. Follow the
steps which changed Josh's life of self-
hatred and depression to a life of joy,
peace and love. You will smile and say,

"Life is GOOD!" For more info, send an
e-mail to mswift0701@yahoo.fr

The Whispering of the Willows by
Tonya Jewel Blessing  tells of faith-the-
Appalachian-way, draped in the camou-
flage of a small West Virginia community
where a blossoming young woman has
been traded into marriage by her parents
who are desperate for another farm la-
borer. When key individuals begin carv-
ing out a rescue plan, Emerald Ashby
grows strong. For more info visit
www.CaptureMeBooks.com

 Visiting Your Ancestral Town by Caro-
lyn Schott, written by  a travel expert who
started her adventures just like you: not
knowing where to start or what to do. In
less than an hour, you can learn from her
experiences and enjoy the entertaining
stories that will either inspire you to do it
or wisely inform you to take some other
path. Either way, you'll enjoy the journey.
More info, visit http://carolynschott.com

In Nola The Nurse Remembers Hurri-
cane Katrina by Dr. Scharmaine L. Bak-
er, Nola vividly shares the details of the
worst natural disaster to ever hit the Unit-
ed States. Her dolls and other toys are
instantly transformed into Nola's account
of the storm as she tells the story of how
her mother and Dr. Baker, both nurse
practitioners, came back to New Orleans
to provide care to many storm victims.
More details at www.NolatheNurse.com

No Cape Needed: The Simplest, Smart-
est, Fastest Steps to Improve Commu-
nication by Leaps and Bounds by
David Grossman shares his years of
insights as an executive coach and com-
munications strategist to help all leaders
see how communication is truly a super-
power in today's business and financial
environment. Through this engaging
book, you'll find the simplest, smartest,
fastest steps to improve how you commu-
nicate by leaps and bounds. More info at
www.yourthoughtpartner.com/book

Ostynn The Ostrich and the Fantasy
of Flight by Kermit Weeks explains what
Fantasy of Flight is all about. It is the
book that explains it through a timeless
story of self-discovery that will touch ev-
eryone who reads it. For children and
adults alike. Features beautiful illustra-
tions. For more information, visit
www.fantasyofflight.com

Be Your Own Brand of Sexy by Susan
L. Edelman, MD unlocks the mystery of
why women don't get what they want
from men and changes the dating game.
She shows women how to reclaim their
power by learning what works best for
them—instead of what they're pro-
grammed to believe is “normal” by our
culture. Find more information at
www.optionspress.com

If You Were Me and Lived in Italy by
Carole Roman reveals what it is like to
live in Rome, see the famous architec-
ture, celebrate a favorite holiday and
discover popular names for both boys
and girls. For more info, visit
www.caroleproman.com

BOOK
DEALERS

DIARY

http://www.BlanketsandBooks.com
http://www.donnazadunajsky.com
http://www.blackrockinstitute.org
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http://www.sherislevy.com
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http://jemsbooks.com
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http://www.AuthorBillPowers.com
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Best E-Book Directory Listing Form

Expose your E- Book to a Wide Variety of New Buyers
Who Can Feature Your Book on Their Web Sites and Blogs

For $25.00, You Can List Your E-Book For One Full Year
In Our All New Best E-Book Directory

Your Listing includes:
Book Title, Company, Address, E-Mail, Web Page Link, Phone,

Price, And a 50 Word Description of Your Book

The directory will be available as an E-Book itself ready for instant download to
Thousands of Internet Bookselling Web Sites. It is designed for Dealers

who want to promote your book for a cut of the profits and it is also available
for Publishers who offer Affiliate Programs.

The Best E-Book Directory will be promoted through our online and
offline editions of Book Dealers World, The Marketsmart Newsletter as well as through

Press Releases and Articles and by our members and dealers.

Just Fill Out the Form Below and Send It To Us With Your Check or Credit Card Info
 for $25.00. You can Also Order This Listing Through Our Online Form At

http://www.bookmarketingprofits.com/BestEbookDirectoryListing.html

Book Title
Company
Address
City, State, Zip
E-Mail
Web Site
Phone
Retail Price
50 Word Book Description

___ My check to NABE is enclosed for $25.00. ____ Please charge my Visa, MC or Am Exp. Card Number
______________________________________Signature______________________________________
Exp. Date______________ Verification No _____________

Send this form to: NABE, E-Book Directory. PO Box 606, Cottage Grove, OR 97424

http://www.bookmarketingprofits.com/BestEbookDirectoryListing.html
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ANIMALS AND PETS
You Had Me At Meow: A Portrait
of an Extraordinary Ordinary Cat

Terry Eilertsen
http://www.fourwhitefeetpublishing.com

The Teachings of Shirelle: Life
Lessons From a

Divine Knucklehead
Douglas Green

http://www.CavalleriaPress.com

BIOGRAPHY
We Became Mexican American:

How Our Immigrant Family
Survived To Pursue

The American Dream
Carlos B Gil

http://www.diversitycentral.com

CHILDREN'S ADVENTURE
The Magic Hat
Donna Seebo

http://www.mrsseebosclassics.com

CHILDREN'S BILINGUAL
Baby Talk Bilingual Board Books

Katherine Del Monte
http://www.lecturabooks.com

CHILDREN’S EDUCATIONAL
E is For Election Day

Gloria Gavris
http://www.EisForElectionDay.com

CHILDREN'S INTEREST
If You Were Me and

Lived in Italy
Carole P Roman

http://www.caroleproman.com

The Golden Rule
Sherrill S. Cannon

http://www.sherrillcannon.com

The Veterans' Clubhouse
Kristin Zajac

Illustrated by Jennifer Thomas
Houdeshell

http://www.KristenZajac.com

The Trap
Richard Smith

http://www.timetrap.co.uk

Being a Captain is Hard Work
Carole P Roman

http://www.caroleproman.com

FAMILY AND RELATIONSHIPS
Healing of the Heart Workbook:

New Joy and Peace
After Child Abuse

Marc Swift &
Mary Lemmond, Ed.D.
mswift0701@yahoo.fr

FICTION
As All My Fathers Were

James A Misko
http://www.jimmisko.com

Hidden Shadows
Linda Lucretia Shuler

http://www.LindaLucretiaShuler.com

HISTORICAL FICTION
Shillelaghs and Scoundrels

Cabot Barden
http://www.cabotbardenauthor.com

HISTORICAL SHORT STORIES
Death After Life: Tales of Nevada

William A. Douglass
http://www.blackrockinstitute.org

HEALTH
Good Posture Made Easy

Carrie Mayes
http://www.goodposturemadeeasy.com

The Cancer Solution
Jack C Westman, MD

http://www.thecancersolution.com

Beyond Embarrassment:
Reclaiming Your Life With

Neurogenic Bladder and Bowel
JoAnne Lake & Julia Parker

http://www.TrudyTriumph.com

HORROR
Lucifer's Son: The Temptation

Chronicles Book One
Sergey Mavrodi

http://www.a-argusbooks.com

INSPIRATIONAL
The Cancer Olympics

Robin McGee
http://www.thecancerolympics.com

JUVENILE FICTION
The Gallery of Wonders:
Magora Series Book 1

Marc Remus
http://www.MarcRemus.com

Mike and the
Dog-Gone Labradoodle

Emlyn Chand
http://www.EvolvedPublishing.com

LITERARY FICTION
Quincy York: The Slow

Beginning of a Winding Tale
Jennifer Thomas Mitchell

jthomasmitchell@icloud.com

Dolet
Florence Byham Weinberg

http://www.florenceweinberg.com

MYSTERY
The Schwarzschild Radius

Gustavo Florentin
http://www.gustavoflorentin.com

Winter 2016
Pinnacle

Book
Achievement

Awards
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ROMANTIC THRILLER
The Seer's Daughter

Athena Daniels
http://www.athenadnaiels.com

SELF HELP
 A Cluster of Cancers: A Simple

Guide For Patients
Dr. Sherry L. Meinberg

http://www.sherrymeinberg.com

THRILLER
The Torch Has Passed:
A Harding Family Story

Bill Powers
http://www.AuthorBillPowers.com

The History Major
Michael Phillip Cash

http://www.michaelphillipcash.com

TRAVEL
Snob Free Wine

Tasting Companion
Andy Hyman

http://www.snobfreewinetasting.com

WOMEN’S INTEREST
The Whispering of the Willows

Tonya Jewel Blessing
http://www.CaptureMeBooks.com

YOUNG ADULT
The Cresecren Chronicles,

Book 1: Novus
Crystal Marcos

http://www.crystalmarcos.com

Raman and Sunny:
Middle School Blues

Fiza Pathan
http://www.fizapathan.com

Seven Days To Goodbye
Sheri Levy

www.sherislevy.com

Davey & Derek Junior Detectives:
The Case of The

Missing Cell Phone
Janice Spina

http://jemsbooks.com

Winter 2016
Pinnacle Book

Achievement Awards

MEMOIR
Mister B: Living With a 98 Year

Old Rocket Scientist
A. Lynn Byk

http://www.CaptureMeBooks.com

The Secret Casino at
Red Men's Hall

Samuel W. Valenza Jr.
http://www.thesecretcasinoat

redmenshall.com

NORTHWEST HISTORY
Stealing Puget Sound 1832-1869

Jerry V Ramsey, Ph.D.
jvramseyphd@gmail.com

NOVEL
Hidden Secrets

Donna M. Zadunajsky
http://www.donnazadunajsky.com

A Plaiting of Tales
Denis Kirby

deniskirby@activ8.net.au

PARANORMAL FANTASY
E-BOOK
Lora Lee
PJ Webb

http://www.PJWebb-author.com

PHOTOGRAPHY
Galloping Freedom: Saving The

Adobe Town Appaloosas
Carol J Walker

http://www.livingimagescjw.com/

POETRY
Expressions Vol. 2

Amar Mistry
https://www.createpsace.com

/6004273

RELATIONSHIPS
The Beauty That Love Is

DS Neviaser
don@forwardmotionlc.com

Translate Your
Children’s Book

Into Spanish
Ingrid Crawford provides
quality professional transla-
tion services from English
into Spanish of children’s
books between 25 to 50
pages at a cost you can
afford. Take advantage of
the large Spanish-speaking
market to increase your
overall book sales. Most
projects can be completed
in 30 to 60 days. Send a
copy of your book to Ingrid
for a no obligation quote.

Ingrid Crawford
PO Box 606

Cottage Grove, OR 97424
541-942-7455

Enter The
Summer 2016

Pinnacle
Book

Achievement
Awards

You can find the form on our website
at BookMarketingProfits.com

Enter online or
use our offline form.
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One-A-Day Book Marketing
Gets Results for Authors
by Harriet Hodgson

How can you boost book
sales? There is no quick an-
swer to this question because
book marketing is an ongoing
process. Still, you can have
some marketing strategies and
take steps that will impact
sales. Each day, no matter
what is going on, no matter
how busy you are, you can
take a proactive step.

Keeping a book marketing log
is one way to track your steps.
That's what I do and the meth-
od is working for me. I also
keep and update a financial
sheet.

Although I can crank out a man-
uscript quickly, format it for sub-
mission, post on social media,
and send emails, my skills end
there. So I search for simple
solutions like keeping a book
log. Reading past entries made
me realize that my marketing
steps fall into several groups:
reviews, social media, special
websites, "freebies," and new
directions.

Get Amazon reviews. This
company is the largest book
seller in the nation. Website
visitors pay attention to the re-
views, so the publisher advised
authors to get at least 10 re-
views, and strive for more. As I
discovered, getting reviews is
slow. Friends who agree to
write reviews are often busy
with their own lives. Some peo-
ple are too busy to read a book,
let alone write a review. Allow
lots of lead time if you pursue
this route.

Tap social media. I found a
social media marketing service
that looked like a good fit for
me, and signed up for two pro-
motions. The company is post-
ing on social media and
created two ads--services that
cost me just over $200. Al-
though many people are re-
posting, only time will tell if
these efforts lead to substantial
sales. According to my publish-
er, sales are picking up.

Give books away. Surprising
as it may seem, giving books
away is one of the cheapest, if
not the cheapest, form of adver-
tising. "Freebies" are cheaper
than print and television ads. I
keep a supply of books on
hand and have given them to
potential reviewers and com-
munity groups. As a former
publisher explained, "People
feel special when you give
them a book."

Use review websites. Your pub-
lisher may post your book on a
website that downloads free
books in return for reviews.

But the people who receive
your book may not follow
through with a review. My pub-
lisher sends me the email ad-
dresses for those who received
my book, and I send them an
email thank you. Hopefully, my
thanks will prompt the person
to write a review. You may also
contact a professional review-
ing service and pay for a re-
view. If you do this, be
prepared for a favorable or un-
favorable review.

Follow leads. I donated books
to an elder network organiza-
tion in my home town and The
Salvation Army, two organiza-
tions that work together. When
I donated the books, I offered
to give talks and workshops
that expand my books. Both
organizations have expressed
interest in this idea. In order to
follow leads, you need to be on
the lookout for them. New
leads can lead to new sales.

I am following my own one-a-
day advice. Every day I take
one step to foster book sales.
This approach has energized
me, led to new contacts, and
generated more Internet list-
ings. The one-a-day approach
may work for you.
--------------------------------------
Harriet Hodgson has been a freelanc-
er for 37 years, is the author of thou-
sands of articles, and 35 books. Her
latest releases: Happy Again! Your
New and Meaningful Life After Loss,
The Family Caregiver's Guide, Affir-
mations for Family Caregivers, and A
Journal for Family Caregivers. Visit her
website and learn more about this busy
author, grandmother, and caregiver.
http://www.harriethodgson.com

http://www.harriethodgson.com
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The Low Down on
Article Marketing
by Michael Brito
.
.Article marketing is an effective way to
broaden the online presence of any
small business. By distributing articles
to multiple article directories on the
Internet, your business can reap the
benefits ranging from an increase in
web traffic, lead generation, new cus-
tomers and a solid reputation on the
Internet. It’s a simple concept that has
the potential to take your business to
the next level and higher.
The foundation of article marketing
has evolved from a well-known strate-
gy called Search Engine Optimization,
or SEO; a practice where web pages
are optimized with keywords and pub-
lished online in an effort to increase
search engine rankings. There are
three steps to article marketing; re-
search, writing the article and distribu-
tion.
Research
The first step is keyword research. It is
vital to inundate your article with key-
words that you want to rank well for in
the search engines. For example, as-
sume I sell used DVDs online. I would
research what keywords people are
searching for relative to the term DVD
(i.e. rent DVD, DVD rentals, DVD, or
buy DVD). I would then make a list of
approximately 10 or so of these key-
words that I would want to sprinkle
throughout my article. This step is
relatively simple and only takes about
30 or so minutes; unless of course
you are still on dial up.
Writing the article
You cannot just put together a glob of
information and call it an article. If you
have this skill, you can write the article
yourself or hire someone to do it for
you. The goal here is to write an objec-
tive article related to DVDs; and natu-
rally placing the keywords within the
content of the article. The article
should not be a sales pitch or an
advertisement. In fact, most article
directories will not even accept arti-
cles written with a “sales type” ap-
proach.

The article should be written with the
intention to educate consumers about
some aspect of DVDs. It’s always
helpful to have a catchy title for your
article.
In addition to keyword rich article, a
second critical component of this strat-
egy must include the distribution of a
website’s URL, commonly referred to
as back link. Most, if not all, article
directories allow for an author re-
source box where links can be easily
placed. Publishing a website’s ad-
dress at the end of articles will allow
interested readers to conveniently vis-
it the site by clicking on that link.
Distribution
This is the component of article mar-
keting that takes some time. There
are approximately 200 or so directo-
ries online that allow marketers to
post articles. It is good practice to
manually submit these articles to each
directory; as most directories have
banned article distribution via automat-
ed software. Besides, by using auto-
mated software, there is less control
of the article and the article resource
box.
Article Marketing Does More Than
You Think
Article marketing does more than sim-
ply reinforce your internet visibility.
Unlike direct advertising, it actually
presents an opportunity to educate
your target consumer group in an ef-
fort to build long term, profitable rela-
tionships with them. Paid
advertisements usually lose potency
and relevance over time. But a well
written article will continue to be repub-
lished on various newsletters, web-
sites, forums and blogs; and trigger a
viral marketing effect that will last for
months at a time.

Benefits of Article Marketing
• Anchor text. Most of the article direc-
tories allow for the author to select the
anchor text of the link in the author’s
resource box. This is the primary val-
ue of the links from the article directo-
ries.

For example, if you are trying to rank
for the key term “internet marketing”,
the anchor text would display “internet
marketing” but it would link to your
website.
• Relevant One Way links. Say good-
bye to reciprocal linking. It’s ineffec-
tive and doesn’t work anymore. Article
marketing provides one way links
from web pages that are categorized
within the directory according to topics
such as technology, weddings, com-
munication or small business. Addi-
tionally, most of the directories use
the article title as the webpage title;
and rest assured that the title of the
webpage with your link has your tar-
get keyword.
• Website Traffic. Those who ready
the article and our interested in it will
click through to your website and
bring relevant traffic.
• Viral Marketing. Most article directo-
ries allow other webmasters to reprint
(or republish) any articles within their
directory. Usually, republished articles
can be found in additional directories,
niche websites, forums and blogs.
• Mindshare. A click-through from a
traditional link is just another visitor.
But someone who has read an article
and clicked through from the author’s
resource box link is generally a highly
qualified visitor who has been partly
sold on the value of your offering.
Meanwhile, even readers who do not
click-through have been exposed to
your message. You can help shape
the market, building awareness of
your product or service.
Finally, the Conclusion
With the recent buzz about article mar-
keting, there should be no questions
as to why it is regarded as one of the
most potent marketing strategies to-
day. However, the fact of the matter is
that article marketing is only one com-
ponent of a successful marketing plan.
------------------------------------------------
Michael Brito is an internet marketing
consultant for small business special-
izing in SEO and web strategy. For
more info, visit www.MichaelBrito.com

http://www.MichaelBrito.com
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3 Common Myths About
Book-Buyer Retention
by Joseph C Kunz, Jr

The business concept of holding
onto, or retaining, past and current
customers, is typically not given
much thought by many self-publish-
ers. But building a following of read-
ers that will continue to read and
buy what you have published in the
past, and will publish in the future, is
imperative for your long-term finan-
cial success as a self-publisher.
Therefore, implementing a book-buy-
er retention plan, more commonly a
called customer retention plan, must
be an essential part of every self-
publisher's marketing plans. Here
are a few common myths surround-
ing book-buyer retention that might
have been preventing you from im-
plementing a plan to help you retain
past and current readers and buyers.

Myth #1. Book-Buyer Retention Is
Not Realistic Or Practical For Self-
Publishers

One big mistake many self-publish-
es make is attaching no or little im-
portance to book-buyer retention.
Many self-publishers see book-buy-
er retention as too difficult to accom-
plish, and as a waste of precious
time, to be of any significant value.
However, my research has shown
that by simply retaining a small num-
ber of committed readers and book-
buyers, you can significantly in-
crease your profits now and into the
future. It can take quite a bit of time
to build this core audience. But as
long as you keep producing quality
content that they need and can ben-
efit from, your audience will grow.
Therefore, you must take the time to
develop that core group of people
within your niche that you strive to
be the go-to-person for if you ever
expect to become a financially suc-
cessful author.

Myth #2. Book-Buyers Will Continue
To Buy From You If They Like You

Being liked or trusted is not enough
in today's world where it is very easy
to find an expert in a particular niche.
And book buyers can easily get over-
whelmed because of the increasing
number of new books being pub-
lished every day by likable and trust-
ed authors. Therefore, you must
never take your followers for grant-
ed. The minute that you stop updat-
ing your blog with new and relevant
content, for example, you are taking
the risk that your readers and book-
buyers will start to forget about you.
Even the most loyal supporters of
your brand can very easily be lured
away by other authors that are also
writing within you niche and pursu-
ing the same audience that you are
pursuing. Therefore, in order to be
financially successful as a self-pub-
lisher, you must keep reminding
your audience with new content and
new books, that you are the go-to
person within you niche.

Myth #3. It Is Possible To Hold Onto
All Of Your Readers And Buyers

Every self-publisher must accept
the fact that not all readers and
book-buyers will stay with them for
the long-haul. Despite your contin-
ued efforts of producing more blog
content, videos, and new books,
many consumers will always be
searching for the next hot author
and quickly stop following you. You
cannot allow this fickle group to both-
er you, or slow you down from your
mission of producing quality content
for your audience. Nothing you do or
say will hold onto this group. Keep
focusing your attention and efforts
on your core audience. You owe it to
this core group to continue to pro-
vide them with honest and informa-
tive content that helps them solve
their problems and improves their
lives. Therefore, a successful self-
publisher understands who this audi-

ence is, knows where to find them,
and constantly provides them with
the information that they need.

Conclusion

Self-publishers, just like any other
business owners, must constantly
strive to build a core audience that
will keep coming back for more. And
again, just like any business, it is
much easier, and takes much less
effort, to keep selling to your follow-
ers and those that have bought from
you before. This core group is price-
less. Understanding who they are,
and where to find them, and know-
ing what they need, and then provid-
ing it to them, over and over again,
will guarantee that you will build
some level of financial success as a
self-publisher.

This article was originally published
on my Kunz On Publishing blog
about all aspects of self-publishing
https://kunzonpublishing.com/

https://kunzonpublishing.com/


27

Market Your
Book or Product on the
Powerful Internet With NABE's
New Promotion Express Package

Featuring Your Own Web Page For a Full Year, Search
Engine Submission,Plus Free Classifieds in our Online

Newsletter, Website and in Book Dealers World.

• You get a WEB PAGE that we design at BookMarketingProfits.com, our
popular web site. This includes a description of your book or product, one
book cover photo, any testimonials, plus your company name and address.

We can even include a link to another Web Site or e-mail address. Your Web
Page stays up for one full year! No additional monthly charges. (After the

first year, you pay only $70.00 per year to keep your page up.)

• The Web Page is submitted to 100 of the top Internet Search Engines.

• We write an inquiry pulling 25 Word Classified Ad for you.

• The ad is run free in three issues of The Marketing Guys & Gals
Marketsmart Newsletter, which has 1000's of subscribers. Includes

a link to the web page.

• The ad is also run free for One Full Year at Marketsmart Online
CLASSIFIEDS. 15,000 TO 20,000 visit our site each month.

• Plus... the ad is run free in 4 issues of Book Dealers World.

This $400.00+ Promotion Express Package is now yours for the
limited time price of only $175.00 for NABE Members.

NABE Promotion Express Package, Box 606, Cottage Grove, OR 97424, (541) 942-7455
____ Please send me the complete Promotion Express Package. I am enclosing a copy of our

book or product, any sales materials or press releases I have, etc. Enclosed is my check, money
order or Visa/MC authorization. NABE Members: $175.00 Non-Members: $200.00
____Charge my Visa/MC No.____________________________________Exp.Date________

Signature___________________________________________________________
Card Verification No. _______ (Last 3 digits on back of signature panel of card)

Name_________________________________Company_____________________________
Address____________________________________________________________________
City_______________________________State__________Zip________________________
E-Mail_________________________________________Phone________________________

Learn How To Market Online Like The Pros!
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Networking for Your
Target Audience
by Bette Daoust, Ph.D.

I know who the target audience
is for my books but I'm having
trouble connecting with them.
How do I network with my read-
ers?

Networking is a very loosely
used term. It can encompass
many forms such as face to
face meetings, group meetings,
virtual presentations, social me-
dia discussions, and informal
gatherings.

The bigger issue is that you
need to define your perfect
readers before deciding how to
network with them.

If you know they always go to
library talks, attend webinars
given by authors, or hang out
on Pinterest, then you have the
basis for building a relationship
with your readers.

Here are 5 tactics you can use
to connect with your readers.

    Be interested in them. Do not
talk about yourself, take the
time to learn as much as you
can when it comes to interests,
wants, and needs. All of these
bits of information will help you
to better target your approach
to gaining your own following.

    Talk in terms of reader bene-
fits. Readers are only interest-
ed in themselves and by
concentrating on what is in it for
them (WIIFT) you will have a
better chance of grabbing their
attention.

    Be a part of the conversation.
Add your comments without the
sales approach, be the one that
shares readily. Readers will be
sure to find out more about you
when you offer free advice and
share on a regular basis.

    Be an advocate for the reader.
Find reasons to support their
reading needs. Offer sugges-
tions and even offer parts of
your own work.

    Direct them to some of your
social media platforms by ask-
ing for input. Ask and you shall
get followers and potential read-
ers for your books.

With these tactics in hand, you
will still need to constantly feed
information and follow up, and
through, with conversations.
Being there consistently shows
you are truly interested in them.
Show up sporadically and you
will likely be dismissed as some-
one who is just trying to sell
their wares.

So how can you be consistent
with keeping up on all the con-
versations?

Start your day with a list of plac-
es to visit and make comments.
Add time snippets to your day to
add to conversations. At Au-
thor's Success Guild, we add to
some of our social media plat-
forms first thing in the morning,
check the status a couple of
times during the day to make
sure there is nothing urgent to
answer and finally look at our
statistics for our entries at the
end of the day.

We use a number of tools to
help us with the process. We
use Tweetdeck for our Twitter
feeds, Hootsuite to do schedul-
ing of posts and monitor re-
sponses, and direct messaging
for our groups. Being informed
about what is happening at all
times keeps us busy and it
keeps us involved and respond-
ing to reader needs. You
should consider doing the same.

Bette Daoust, Ph.D. is a profes-
sional speaker, she talks about
business development issues for
businesses of all size. She has
spoken for non-profit organiza-
tions, associations and large enter-
prises.  Dr. Bette helps authors,
speakers, and others move to-
wards their full potential by plan-
ning and executing content
strategies. You can contact Bette
through any of her websites
http://www.AuthorsSuccessGuild.
com or http://www.Vervial.com

Reach Thousands
of Book Buyers

at the
NABE BOOK
SHOWCASE

EXHIBITS
See Page 7 for

Complete Details

http://www.AuthorsSuccessGuild.com
http://www.AuthorsSuccessGuild.com
http://www.Vervial.com
http://www.rachelmcgrath.net
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Create a Demand For
Your Book and Increase
Your Bookselling Profits
by Al Galasso

There is nothing like the ex-
citement and joy when your
book finally arrives from the
printer and you are officially a
published author. You want
to tell the whole world about
your accomplishment and
share your book with every-
one you know.

Before you give away copies
of your work freely to friends,
relatives and interested par-
ties, here is a marketing ploy
you might want to consider.
Getting your book into a book-
store can be a daunting chal-
lenge, but there is a way to
do it that has worked for
some of the largest publish-
ers. It has to do with creating
a demand. Here is the first
way to do it:

Instead of giving the people
you know copies of your book,
have them call a number of
bookstores in their area ask-
ing the stores if they carry
your title. Believe it or not, if a
bookstore receives a dozen
or so requests for a title, they
may actually decide to carry
it. Before you do this, be sure
the book is available through
wholesalers and book distrib-
utors like Ingram and Baker &
Taylor so the stores can order
the books.

Believe it or not, books have
become best sellers when
the authors knew thousands
of people all over the country
who picked up a phone and
requested a certain title. Of
course, you can start on a
local scale and work from
there.

Another way to create de-
mand is to have people go
into the stores and ask to
purchase the book. Many
times these days, stores can
order titles that can be
shipped to the buyer or the
store directly, and often at
very good discounts. In some
cases, they can even be print-
ed and bound right at the
store if it has the right equip-
ment. When your friend or
relative purchases a copy,
offer to autograph it for them
to make it even more special.

When I was watching a PBS
British comedy series some
years ago, I came up with a
second idea for creating a
demand when you are doing
an author signing. Again, it
involves your friends and rela-
tives. You want to make your
signing as profitable as possi-
ble but not enough people
are showing up. So you hire
a number of friends to stand
in line to get the ball rolling.
Make certain you let the store
owner know what you are
doing before you attempt this.

When the friend comes to
your table he will give you a
signal, such as a wink so you

pretend to personally auto-
graph the book but are only
signing your signature. Later
the book is returned to the
shelf and the store can sell it
as an autographed copy to
future buyers. When a line is
formed at a bookstore, poten-
tial buyers want to see what
is going on and real sales will
eventually take place. You
can turn a mediocre author
signing into a successful one.

If you belong to a particular
group, club or business, in-
vite the members or business
associates to help you in your
marketing. You may be able
to sell many books to these
markets, at a discount, and in
some cases the books can
be used to raise funds for the
clubs themselves. This is a
win-win for everyone in-
volved. We had one NABE
member sell more than
100,000 cookbooks in this
manner.

Remember that creating a
demand sets the stage for
sales. And, as I have said
time and time again, follow-
up is the key to book market-
ing profits. At your signings or
public events, be sure to give
away a free report or gift and
collect the name and e-mail
address of a potential buyer.
Give them a postcard with a
link to your website and the
free gift. They will appreciate
it and you will get more sales
for your book in the future.
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A love triangle traverses two alternate reali-
ties, amid crippling economic collapse. To
save her future worlds, Elle Serrano must
return to her beginning in the novel
www.amongthegrackle.com

“The Praetorian and the Emperor's List" is a
powerful novel set in ancient Rome that fol-
lows two young men who join the elite Praeto-
rian Guard. www.thepraetorian.info

The Sum of His Worth. A prize-winning author
returns to his childhood in Alabama in this
coming-of-age story of love, heroism and
murder during the bloody civil rights move-
ment. http://ronargo.com/

Family Changes:  Explaining Divorce to
Children helps adults explore feelings and
questions about divorce with children in a
safe and connected way. For more info, visit
http://www.aspiringfamilies.com

A New Orchid Myth by Helene Pilibosian can-
cels the ancient myth and grows a new plan
to resuscitate the Planet Tome and tie it to
Earth. http://www.ohanpress.com

The Anesthesia Game. If you're going to sur-
vive, you have to turn life into a game you
have a chance of winning. A game that teach-
es you to be awake even when you're not. For
more info, send e-mail to Reacreate@aol.com

A dragon named Nickerbacher guards a prin-
cess because his papa told him to. However,
he yearns to be a stand-up comedian.
www.nickerbacher.com

Our Romantic Getaway. A couple’s vacation
goes awry when they are bumped to a risqué
nude resort. Can their marriage survive the
bizarre, eye-opening experience?
http://www.terischure.com

The multi-award-winning memoir, From Tears
to Triumph, My Journey to The House of
Hope is a "couldn't-put-it-down," "page-turn-
ing" story, receiving 5-star reviews.
http://www.lindabelloruiz.com/

Seniors Fighting Crime! Laugh out loud as
scrappy seniors give Lady Justice a helping
hand in the six volume Lady Justice series.
http://booksbybob.com

Award winning, inspirational children's fish
"tail" seeking reviews for Amazon/Goodreads
etc. Complimentary copy mailed to reviewer
in exchange for online review. Please email:
info@irishbethmaddock.com

Magical Keys to Self-Mastery. Learn how to
access "the still, small voice within" through
meditation; use and trust your intuition; be
'true to yourself'; and create a life filled with
Joy, Success and Love. Visit on the web at
www.magicalkeystoselfmastery.com/booksellers.htm

Posture matters! Good Posture Made Easy is
an easy-to-read, illustrated guide to better
posture by Carrie Mayes, D.C.
www.goodposturemadeeasy.com

What if you treated others the way you'd like
to be treated? What if everyone did that?
What kind of world could there be?
The Golden Rule by Sherrill S. Cannon
http://www.sherrillcannon.com/

Nancy M. Thurston's Nautilus Silver Award
Winner Big Topics at Midnight excavates his-
tory-personal, familial, global-for the sake of
cross-generational healing and transforma-
tion. http://www.nancymthurston.com

Practical Conscious Creation: Daily Tech-
niques to Manifest Your Desires anchors Law
of Attraction and Conscious Manifesting Tech-
niques, Tools & Practices into Daily Life,
thereby making you a Better, Faster, Manifes-
tor day-by-day. http://www.jackielapin.com

A how-to book for business leaders that pro-
vides: guidelines and tools to reduce time and
costs while making your organization viable,
sustainable, valued and exceptional. Please
feel free to contact me by e-mail if you have
any questions. Sandra DeLapp Send  to:
porterbookpromotions@gmail.com

Buck Jones new book, “Wait For the Thunder,”
covers the period from 1949 to 2012, captur-
ing the essence of western lifestyle through
true situations and events his characters en-
counter. For more info e-mail
buckjones@waitforthethunder.com

Signs of Destiny: this fictional romance inter-
twined with a paranormal twist depicts how
the human spirit can find true love, happiness
and meaningful relationships, despite the
seemingly powerful force of destiny.
http://www.cmichaelbennis.com/

SHOT DOWN: The true story of pilot Howard
Snyder and the crew of the B-17 Susan Ruth
ISBN: 978-0986076008. The experiences of
each member of a B-17 crew after their plane
was knocked out of the sky by German fight-
ers over Belgium during WW II. For more info,
visit SteveSnyderAuthor.com

Runaway best seller Lucifer's Son, Book 1 of
the Temptation Chronicles is now available in
English at Amazon.com, Barnes and
Noble.com and book stores everywhere.

Seven Days to Goodbye: Trina plans to train
service puppies, one after the other. Her idea
has one flaw; she has become attached. Will
she choose to train another? Visit
http://www.sherislevy.com/

When the Clark twin's parents threatened to
sell their dog, they posted a sign: Parents for
Sale. Find out what happens next! Dr Audet
authorhouse.com

Fantastic Galaxy Chronicles, E-Books, Pulps,
Books, Action, Fantasy, Dealerships, Science
Fiction. $5.00: A. Edmonds PO Box 13974
Dayton Ohio 45413

The Cancer Olympics recounts a fight for
survival, medical justice, and fair drug policy.
Winner of 4 literary awards. “A David v. Goli-
ath story…Brilliant and powerful.” Robin Mc-
Gee PhD, Registered Psychologist #299
902-670-5607.

People buy people and they buy best from
people that treat them like they matter.” This
simple, cheerful proclamation is the heart and
soul of Diane’s new book,  “Just Treat Me Like
I Matter: The Heart of Sales.” For more info,
visit www.heartofsales.com

Medicinal Herbs For Life. Along with color
photos, it describes 98 herbs, plants and
weeds - how  to grow them, their medicinal
properties and how to use them. More info at
www.MedicinalHerbsForLife.com

Climate Change, Land Use and Monetary
Policy: The New Trifecta challenges popular
notions of what climate change is all about,
and offers unique, highly workable solutions
to the multiple, seemingly unrelated crisis
now facing us. For more info, send an e-mail
to geri@thetwofacesofmoney.com

Need cash flow while waiting for your book to
hit big? We can help you! Visit today
http://www.colleenhkennedy.com

118 Home Business Opportunities. Free Re-
port. Send $2 S&H to: Unique Business Pub-
lishing, PO Box 131015, Ann Arbor, MI
48113-01015.

FREE REPORT! Make $250,000 in weeks as
seen on Oprah and 20/20. Send SASE &
$3.00 cash for S&H. BJM Code #3, PO Box
681943, Prattville, AL 36068.

Amazing Travel Biz $$$! Travel for pennies on
the dollar  and get paid! Infoline: 800-985-
1858 or visit www.TravelBizTips.com

BOOKS

Strictly Classified
90 cents a word for a single

Insertion. Min 20 Words: $18.00
Name & Address count as 3 words

One Year Ad Special
Advertise in 3 Issues of BDW and get
the fourth issue FREE. One com-
plete year of advertising in BDW for
only $54.00 for a 20-word ad. Plus
the same ad Free on our  website at
Marketsmart Online for a full year.

Business
Opportunities
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Reach The Hottest Prospects in the
 Fall 2016 Issue of BOOK DEALERS WORLD
 And Save 50% on Any Ad That You Run!
Plus a Free Bonus Classified Ad in Marketsmart Online

Book Dealers World is read by Mail Order Dealers, Publishers, Bookstores, Libraries, Catalog
Firms, Consultants, Teachers, Gift Shops, Speakers, Book and Cassette Buyers, Internet Book
Buyers,and Business Opportunity Seekers.  BDW is the official publication of the National
Association of Book Entrepreneurs, an international book marketing organization. Features
the latest marketing ideas, publisher profiles, advertising tips, prime contacts and promo-
tional strategies. It is published  in May, Sept. and January. 5000 copies are viewed online
monthly.

Display Advertising Rates
( 2 1/4” Column Width)
               Regular  SPECIAL
One Inch Ad  $30.00  $15.00
Two Inch Ad  $50.00  $25.00
Three Inch Ad  $66.00  $33.00
Four Inch Ad  $80.00  $40.00
Five Inch Ad      $100.00        $50.00
¼ Page Ad            $150.00        $75.00
Half Page Ad      $250.00        $125.00
Full Page Ad      $500.00        $250.00

FREE
TYPESETTING

For All Display Ads up
to Five Inches. Please
limit copy to 30-35
words per inch.

Low Cost
Typesetting

Available on larger size
ads. Send us your copy
and we will give you a
free quote.

Extra Bonus:
Free 25-Word Classified Ad in Marketsmart Online

For Three Months with any Display Ad in BDW.
Just send us your classified ad copy with your display ad.

Find Marketsmart Online at http://www.bookmarketingprofits.com/MSClassifieds.html

Next BDW Closing Date: August 20, 2016

Send Your Ad with your payment in Word, Wordperfect or PDF Format on a CD, or by e-mail.
Name___________________________________________________________
Company________________________________________________________
Address__________________________________________________________
City____________________________State______________Zip____________
Phone_____________________E-Mail:________________________________
Visa/MC Number_________________________________________________
Exp. Date____________Signature___________________________________
Card Verification Number__________(Last 3 digits on back of card)

Mail To: Book Dealers Word, Advertising Dept. PO Box 606, Cottage Grove, OR 97424

http://www.bookmarketingprofits.com/MSClassifieds.html 
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